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FY9/25 1Q Consolidated Financial Highlights

FY9/24 FY9/25 YoY Change

(JPY million) FY9/25 Plan Progress Ratio

1Q 1Q (Ratio)

Net Sales 10,746 13,000 +2,254 53,360 24.4%
+21.0%

Gross Profit 3,552 5,304 +1,752 21,670 24.5%
+49.3%

EBITDA* 620 2,174 +1,554 8,560 25.4%
+250.6%

Operating Profit A140 1,252 +1,393 4,850 25.8%

X EBITDA = Operating Profit+ Depreciation (Including Leased Equipment)



FY9/25 1Q Consolidated Financial Summary

Gross
Profit

Operating
Profit

Ordinary
Profit

JPY 13,000 million (+21.0% YoY, increase JPY 2,254 million)

Women’s Health : JPY 5,603 million (+23.4% YoY, increase JPY 1,081 million)
Mainly driven by contributions from "F-meno® Capsules”, "UTROGESTAN® Vaginal Capsules”, and
"Alyssa® Combination Tablets”.

Biosimilar : JPY 543 million (+5.5% YoY, increase JPY 28 million)
Driven by contributions from "USTEKINUMAB BS”.
CMO : JPY 1,896 million (+9.6% YoY, increase JPY 154 million)

Growth in contract manufacturing sales at OLIC.

Others : Two products inherited from Mitsubishi Tanabe Pharma in July 2024 contributed to JPY 408 million increase,
along with the growth of three generic products launched in the previous fiscal year,
contributing to a JPY 445 million increase.

JPY 5,304 million (+49.3% YoY, increase JPY 1,752 million)
Increase driven by sales growth and the absence of special factors such as impairment losses recorded in the same period of the previous
year.

JPY 1,252 million (increase JPY 1,393 million)

Operating profit increased due to higher sales revenue, the absence of special factors such as impairment losses recorded in the same
period of the previous year, and an increase in gross profit.

While SG&A expenses, including personnel costs and depreciation, increased, R&D expenses decreased as no upfront payments for
new product contracts were recorded in this quarter, unlike the same period of the previous year.

JPY 1,376 million (increase JPY 1,476 million)

Profit attributable to owners of parent JPY 991 million ( A63.8% YoY, decrease JPY 1,748 million)
Impacted by a one-time gain of JPY 3,118 million from the sale of investment securities in the same period of the previous year.



Sales by Field

FY9/23 FY9/24 FY9/25 YoY Change

(JPY million) 1Q 1Q 1Q (Ratio)

Women'’s o

Healthcare 4,125 4,522 5,603 +23.9%
(Domestic) 4,125 4,510 5,565 +23.4%
(Overseas) - 12 38 +212.8%

Biosimilaronly Domestic

485

515

543

+5.5%

CMO

Contract Manufacturing Organization

1,759

1,730

1,896

+9.6%

(Domestic) 782 866 770 A11.0%
(Overseas) 976 863 1125 +30.4%
Others Only Pomestic 3,626 3,978 4,956 +24.6%

Total

9,996

10,746

13,000

+21.0%

% CMO(overseas) is the amount after consolidation adjustment operation
X Starting from the financial results for the fiscal year ending September 2025, disclosures will be made using the new segments (Women'’s
Healthcare, Biosimilars, CMO, and Others) as presented in the new mid-term management plan materials released on November 25, 2024.

For the breakdown of sales based on the previous segments (Women's Healthcare, Acute Care, Overseas Business, and Others), please refer

to page 8 of this document.

X Products such as "Anastrozole Tablets”, "Letrozole Tablets”, and "Alendronate Tablets”, which were previously classified under the old category
as acute care products, are now categorized under women's healthcare

% Contract manufacturing that was previously classified under women's healthcare in the old category is now categorized as CMO



Sales of strategic products

Products
(JPY million)

Category

FY9/23

FY9/24

FY9/25
1Q

FY9/25
Forecast

YoY

Amount

Ratio

Menopausal disorder

F-meno® Capsules Brand 484 429 899 3,700 470 109.6%  24.3% Market share expansion is ongoing
UTROGESTAN® Vaginal Capsules  Brand 555 369 553 2,500 184 49.9%  22.1% Progress is going as expected
Favoir® Tablets Generic 453 373 565 2,400 192 51.5%  23.5% Progres s going as expected

vaglrt‘:ig'fe DOXIL® Injection Brand 2 492 443 1,800 A 49 A10.0%  24.6% Despite the NHI price reduction, volume remains
L ballafile® Tablets Generic 271 260 259 1,200 A1 A04%  21.6% Progress i going as expected
o e Bend g4 100 o - 195% g
| EVONORGESTREL Tablets Generic 224 214 203 1,000 A 11 A5.1%  20.3% Progress s going as expected
Filgrastim BS Injection Syringe BS 485 515 495 1,700 A 20 A3.9%  20.10 Degpitethe NHI price reduction, volume remains

Biosimilar oo wemtmen
USTEKINUMAB BS Syringe BS - - 47 300 47 = 15.7% Adoption in hospitals is progressing
IO??S?ACWESBT??SHEXOL) Generic 2,010 2,282 2,261 8,500 A 21 A0.9% 26.6% Remaining stable

Others FY9/24 Newly launched products  Generic - - 408 2,200 408 = 18.5% SUGAMMADEX, LANDIOLOL, and LENALIDOMIDE

FY9/24 Acquired products Brand - - 445 2,000 445 - 22.3% R o erited since Jan
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FY9/25 1Q Consolidated Financial Summary

N FY9/24 FY9/25 FY9/25
(JPY million)

1Q 1Q
Net Sales 10,746 13,000 2,254 21.0% 53,360 24.4%
Gross Profit 3,552 5,304 1,752 49.3% 21,670 24.5%
Gross Margin 33.1% 40.8% - - 40.6% -
SGRA Expenses 3,692 4,051 359 9.7% 16,820 24.1%
SGRA Margin 34.4% 31.2% - - 31.5% -
Operating Profit A 140 1,252 1,389 - 4,850 25.8%
Operating Margin A1.3% 9.6% - = 9.1% -

Ordinary Profit A 96 1,376 1,472 - 4,680 29.4%
Ordinary Margin A0.9% 10.6% - - 8.8% -
Profit Attributable to Owners of Parent 2,739 991 A 1,748 A63.8% 3,380 29.3%
Profit Margin 25.5% 7.6% - - 6.3% -
EBITDA* 620 2,174 1,554 250.6% 8,560 25.4%
Capital Expenditure 1,257 350 A 907 A72.2% 4,120 8.5%
Depreciation (Including Leased Equipment) 761 921 160 21.0% 3,710 24.8%
R&D Expenses 1,137 745 A 392 A34.5% 4,040 18.4%
R&D Expenses Ratio 10.6% 5.7% - = 7.6% -

X EBITDA = Operating Profit+ Depreciation (Including Leased Equipment)
X% There were errors in the figures presented in the table. They have been corrected.



Sales by Former Field

Medical Field Category FY9/23 FY9/24

FY9/25

(JPY million) 1Q 1Q

Women’s Healthcare 3,987 4,299

1Q

5,405

25.7%

Acute Medical Care 4,039 4,444

4,523

1.8%

Foreign operation (OLIC) 976 875

1,164

33.0%

Others 993 1,127

1,906

69.1%

Total 9,996 10,746

13,000

21.0%

X Foreign operation (OLIC) is the amount after consolidation adjustment

% Some women's healthcare products differ from those in the women's healthcare category in the sales by field on page 5

X Products such as "Anastrozole Tablets”, "Letrozole Tablets”, and "Alendronate Tablets”, which were previously classified under the old category
as acute care products, are now categorized under women's healthcare in the P3 sales classification by area.

% Contract manufacturing that was previously classified under women's healthcare in the old category is now categorized as CMO



Reference information link

Long-term Vision for 2035
(October 2, 2024)

https://www.fujipharma.jp/english upload/9676557bd1299efed3deb75e21ea400d2180476e.pdf

New Mid-Term Business Plan FY9/2025-FY9/2029
(Explained on November 26, 2024)

https://www.fujipharma.jp/english upload/EN MidtermBusinessPlan2025-2029.pdf



https://www.fujipharma.jp/english/__upload/9676557bd1299efed3deb75e21ea400d2180476e.pdf
https://www.fujipharma.jp/english/__upload/EN_MidtermBusinessPlan2025-2029.pdf

Disclaimer regarding forecasts and projections

The financial forecast and other projections included in this presentation reflect
our judgement based on the information available at the time of its preparation,
and therefore they contain potential risks and uncertainties. Actual results may
vary from the forecast and other projections due to various factors. Please note
that we may remove or modify our views and/or information presented here
without prior notice. Further, information about pharmaceuticals, including
those under development, included in the presentation is not intended for
advertising or as medical advice.

Contact

Fuji Pharma Co., Ltd.
Corporate Communication Section, Corporate Planning Department,
Corporate Strategy Division

fsk_ir@fujipharma.jp https://www.fujipharma.jp/
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