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Introduction / Executive Summary
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Driven by the Women'’s Healthcare and Biosimilars
businesses, revenue increased 23.3% YoY and operating
profit rose 90.8%, both achieving strong growth

Operating profit increased significantly due to sales
expansion of new products, an improved gross margin
driven by product mix, and the deferral of R&D expenses
planned for 2Q to the second half

Loss on valuation of investment securities of JPY 2,457
million was recorded in 1Q and JPY 1,062 million in 2Q

JPY 3.3 billion was raised through the full exercise of the
2nd series of stock acquisition rights

Reflecting the increase in interim dividends, the FY ending
September 2026 dividend per share is expected to rise from
the initial forecast of JPY 47.0 to JPY 49.0
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FY9/26 1H Consolidated Financial Summary




FY9/26 First Half Consolidated Financial Highlights

Yoy | FY9/261H |  FY9/26 |

Net Sales 24,095 29,716 5,621 23.3% 29,420 101.0% 59,250  50.2%
Gross Profit 9,889 12,334 2,445 24.7% i i 24,820  49.7%
Gross Margin 41.0% 41.5% - - 41.9% -
Operating Profit 2,305 4,398 2,093 90.8% 4,100 107.3% 6,120 71.9%
Operating Margin 9.6% 14.8% - - 13.9% - 10.3% -
EBITDA*? 4,205 6,453 2,248 53.5% - - 10,102  63.9%
Profit Attributable to Owners of Parent™? 1,287 713 -574  -44.6% 860 82.9% 2,240 31.8%
Profit Margin 5.3% 2.4% - - 2.9% - 3.8% -
. ¥173.61 20.9%
EPS** Based on NOPAT ¥65.57 ¥123.03 ¥56.46 87.6% - - ¥166.75 ;

(fully diluted) (73.8%)

JPY 3.3 billion was raised upon completion of the exercise of stock acquisition rights.*>

Name of Stock Acquisition Rights | Number of Stock Number of Exercise of the | Issued shares Amount of capital Use of Proceeds
Acquisition Rights Issued | Stock Acquisition Rights

Fuji Pharma Co., Ltd. 2nd Series

of Stock Acquisition Rights 16,500 units 16,500 units = 26,541,100shares = JPY 5,555,919,505 R&D Expenses

%1 Based on the disclosure titled “Notice Regarding Recording of Special Loss (Valuation Loss on Investment Securities) and Revision to Earnings Forecast, dated February 5, 2026.

%2 EBITDA =Operating Profit+ Depreciation (Including Leased Equipment)

%3 Impact of one-off loss recorded in the current fiscal year:¥3,519 million loss on valuation of investment securities (1Q: ¥2,457 million; 2Q: ¥1,062 million)

%4 Earnings per share (EPS) attributable to owners of the parent, based on profit for the period, were as follows:1H FY9/2025: ¥52.83 , 1H FY9/2026: ¥28.75

%5 Notice Regarding Completion of Exercise of 2nd Series Stock Acquisition Rights Issued by Third-Party Allotment dated March 11, 2026 4



https://www.fujipharma.jp/english/__upload/EN_fujipharma_20260205_1.pdf
https://www.fujipharma.jp/english/__upload/EN_fujipharma_20260205_2.pdf
https://www.fujipharma.jp/english/__upload/EN_fujipharma_20260311.pdf

Revenue and Operating Profit Variance Analysis (YoY / vs. Forecast)

— 1H FY2026

(JPY million)

31,000

29,000 939 666

27,000 2874 pommmm T

-USTEKINUMAB
25000 24,095 -Aflibercept
23,000 -F-meno
-Alyssa

21,000

19,000

17,000

15,000 —e————
Previous Women’s cMO
Results Healthcare Biosimilar

(JPY million)

5,500

5,000 2,445

4,500 [T,

4,000 AZOS

3,500

3,000

2,500 2,305

?(5)88 -Sales growth of

' high-margin products

o (F-meno, Alyssa)

500 ; AlY
0

Previous Increase in Increase in
Results gross profit SG&A

expenses

Net Sales

1I141 29.716 29,420
-SUPREP 1 0 10/0 Of
-Generics )
launched in revised forecast (+¥296m)
FY9/24
-licensing
income
Current Revised
Others  pasults Forecast
Operating Profit
FRPT: 4,398 I — 4,100
A516 494
-Demand normalization Timing shift to 2 1
foI_Iowing the Ii_ftir_\g of ’ -Timing shift to
;r_\rlggwn%nt restrictions on  the second half the second half
-One-off cost increase
(penalties due to
underperformance of in-
licensed product sales plans)
Increase in Current Gross profit SGaA R&D Revised
SG&A bel [ expenses expenses
expenses Results elow pan below plan below plan Forecast
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FY9/26 1H Review




FY9/26 First Half Sales by Segment

The three growth strategies of the Mid-Term Business Plan

— Women's Healthcare, Biosimilars, and Global CMO — are all showing growth.

(JPY million)

< . FY9/24 FY9/25 FY9/26 CJ ol FIY 9.t/.2|6 ;Yg_/ 23 e

egmen 1H Actual  1H Actual  1H Actual ange nitia BN < :cicec Forecast
(GEL)) Forecast Forecast”

9,675 10,278 13,152 28.0% 25,280 26,280 50.0%
_ 9,646 10,182 12,928 27.0% 24,680 25,680 50.3%
Biosimilay*°n bomeste 863 915 1,854 102.6% 3,720 4,480 41.4%
CMO«x 3,719 4,102 4,768 16.2% 8,500 8,500 56.1%
(Domestic) 1,822 2,025 2,637 30.2% 4,450 4,450 59.3%
(Overseas) 1,897 2,076 2,130 2.6% 4,050 4,050 52.6%
Otherg*°nly Pomestic 7,128 8,799 9,940 13.0% 19,990 19,990 49.7%
Total 21,388 24,095 29,716 23.3% 57,490 59,250 50.2%
% CMO Contract Manufacturing Organization 7

% CMO(overseas) is the amount after consolidation adjustment operation



FY9/ 26 First Half Sales and Full-year Progress of Key Products oy mitiion

'FY9/24 FY9/25 FY9/26' YoY . FY9/26

ffffffffffffffffffffffffffff

Products §Category iH | 1H | 1H ‘A t Ratio | Revised | ' Ratio |
3 . Actual | Actual | Actual ~"Moun atlo . eorecast | ‘

Menopausal disorder o o, Strong performance driven by market expansion
F-meno® Capsules Brand 1,267 1,802 3,053 1,251 69.4% 5,100 59.9% and supply suspension of competing products.

Dysmenorrhea treatment drug

Alyssa® Combination Tablet Brand - 225 1,361 1,136 504.9% 3,100 43.9%

Infertility Less impact from competing products than
UTROGESTAN® Vaginal Capsules Brand 1,135 1,077 1,025 -52  -4.8% 1,800 56.9% expected.

Oral contraceptive

Fav0|r® Tablets and LabeIIef|IIe® Tablets Generic 1,386 1,560 1,684 124 7.9% 3,300 51.0%

Emergency contraceptive

Prescription Drugs / Switch OTC Drugs . Generic- 499 383 442 59 15.4% 900 49.1% OTC drugs achieved solid_ performance despite a
LEVONORGESTREL Tablets/LESOERU®72 OTC later launch than competing products.

Total

Women'’s Healthcare(Domestic) 9,646 10,182 12,928 2,746 27.0% 25,680" 51.1%

G-CSF

Filgrastim BS Injection Syringe BS 871 819 809 -10 -1.2% 1,500 53.9% Impact of FY2025 NHI drug price revision (-4%)
Bsg.:.'gfitNrfJalf,lmAeE;‘ths“‘sgyringe BS - o5 271 176 185.3% 600 45.2%
Biosimilar

Total for 3 Biosimilar Products Aflibercept BS launched on January 7 by Nitto
Aflibercept-Golimumab-Denosumab BS ) ) 776 776 = 1,500 51.7% yeic

Bi(fs?:‘fi'lar 863 915 1,854  939102.6% 4,480* 41.4%
Iodinated contrast medium . . . .

(IOPAMIDOL -IOHEXOL) Generic 4,084 3,873 3,843 -30 -0.8% 8,000 48.0% Continued slight decline
Others
Total

s 7,128 8,799 9,940 1,141 13.0% 19,990 49.9%

% Based on the disclosure titled “Notice Regarding Recording of Special Loss (Valuation Loss on Investment Securities) and Revision to Earnings Forecast, dated February 5, 2026. 8
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[Women's Healthcare] Menopause Treatment

The female body is influenced by the female hormone (estrogen)During menopause (ages 45-55), when estrogen levels
fluctuate significantly and decline, a variety of physical and psychological symptoms may appear

A broad spectrum -Vasomotor symptoms (hot flashes, flushing, sweating, cold sensitivity) -Psychological symptoms (irritability, anxiety, insomnia,
of menopausal depression, lack of motivation) -Musculoskeletal symptoms (lower back pain, joint pain, shoulder stiffness) -Dizziness, tinnitus, headache,
SRR palpitations, shortness of breath, fatigue -Skin symptoms (dryness, itching, eczema, etc.)

_________________________________________

. . === ============= 1= =============== 1
Estorogen (follicle hormone) Progesterone (progestin) i I H '
1 1 1
L’estrogel ' T |
Transdermal follicle hormone preparations F-meno capsules x Kampo I'1 antidepressants |
The only luteinizing hormone preparations o il anti-anxiety |
ESTRADIOL tablets indicated ' ¥ agents I
Has economic benefits . R _:
P >  Hormone replacement therapy (HRT) that supplements deficient estrogen through oral H i
medications, topical formulations, or transdermal patches H supplements, etc. i
e >  Helps alleviate a wide range of menopausal symptoms by maintaining estrogen levels in the body D :
©~ &
13.4 million women *1 // Societal Issues
*2 aged 45-59 y
33.9% -4 Lack of awareness of Disease Awareness
11.24 million women menopausal disorders
¥ experiencing menopausal

. symptoms "/
14 95(’) A tendency to endure symptoms and
' 3 1.67 million low rates of seeking medical care Consultation
women seeking
*3 medical care

4.1% — / Barriers to gynecological consultation and HRT Adoption
55 million access to HRT expertise

Source: Fuji pharma website (Menopausal Disorders) * 1 MIC, Population Statistics (2024)
* 2 MHLW, Awareness Survey on Menopausal Symptoms (2022) * 3 Terauchi M et al., Climacteric, 2026



[Women's Healthcare] Menopause Treatment

Menopausal Drug Sales Trends

® F-meno® (progesterone) increased by +69.4% YoY
® L'estrogel and estradiol tablets (estrogen) are also expanding sales

® From July 2025, sales growth is expected to accelerate further due to
supply suspension by a competitor

- L'estrogel
(IPY million) F-meno (IPY million) J

4,311 a7 |l %%
3,181 406 [l 440
2,751 ' 343 309

FY9/22 FY9/23 FY9/24 FY9/25 FY9/26 FY9/21 FY9/22 FY9/23 FY9/24 FY9/25 FY9/26

International Menopause Society (IMS)
View on Menopausal Treatment*

Estrogen-based HRT is regarded as the most
effective treatment for vasomotor symptoms and
genitourinary syndrome.

estradiol tablets
(JPY million)

330

FY9/23 FY9/24 FY9/25 FY9/26

> HRT penetration in advanced Western countries is more than double that of Japan
> Rising awareness of menopausal disorders through disease awareness initiatives

> Strong sales of menopausal treatments in the first half driven by supply suspension

of competing products

X Source: International Menopause Society (IMS), 2025 Recommendations
https://www.imsociety.org/statements/ims-recommendations/

10
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[Women'’s Healthcare]

Various symptoms

associated with

menstruation m Psychological and

Dysmenorrhea treatment :

Alyssa® Combination Tablets (E4/DRSP)

Dysmenorrhea is a condition associated with menstruation that significantly interferes with daily life and requires treatment

neurological symptoms (headache, irritability, depression)

B General symptoms (fatigue, weakness)

® Pain-related symptoms (lower abdominal pain, lower back pain, painful defecation, dyspareunia)
B Gastrointestinal symptoms (bloating, nausea, diarrhea, loss of appetite)

Low-dose Estrogen-Progestin

combination therapy (LEP)

Contains the female hormones estrogen and
progestinWorks by suppressing ovulation
and thinning the endometrium

Alyssa Combination Tablets (Brand)
Lunabell Combination Tablets (Brand)

Progestin drug

Progestin-only formulationWorks by inhibiting

ovulation and thinning the endometrium

(FA>—h) Dysmenorrhea treatment market X
1,600 The market is expanding at a CAGR of 18.7%%*
Active Active Active Active 14
1,400 u ingredient ingredient ingredient ingredient m Alyssa 243
1,200 A B C C 163
98
1,000 48 e
622
477
800 24 378
600 2 317
254
400
0
2020 2021 2022 2023 2024 2025

LNG-IUS

Analgesics !| Antispasmodics 1! Kampo

O|0|0|O
O|0|0|O

opportunity

>  Untapped demand driven by patients enduring pain
without seeking medical care

>  Social and cultural factors, including taboos
surrounding menstruation

Source : Fujipharma Co., Ltd. website [For Patients & General Public]: About Dysmenorrhea
% Source : Copyright © 2026 IQVIA. IQVIA MIDAS Company estimate based on MAT (October 2020 - September 2025). Unauthorized reproduction prohibited.

Significant room for market growth

Market size of approximately JPY 73,000 million
(Based on Alyssa pricing: JPY 5,056.8 x 14.37 million sheets *)

11




|
[Women's Healthcare] Toward JPY 3,100 million in sales for Alyssa® Combination Tablets in FY9/26

FY9/25 1H FY9/25 2H From December 2025
Positive evaluation not only for thrombosis risk

o but also for minor side effects such as headaches -FoIIov_vin_g the Iift_ing of
nbotic side effects and nausea prescription restrictions,

— : - : - rescriptions have expanded
*Prescriptions primarily for patients at high -Prescriptions expanding across a wide age range, BrimariFI,y among newlz;)atient’s
risk of thrombosis primarily driven by new patients

After lifting of restrictions: up to three

Prescription restriction for the first year after launch: up to one sheet per month
sheets per month

1st anniversary launch seminar attracted approximately 3,000 participants
» Strong expectations and high interest in Alyssa
» Growing understanding of its clinical significance and supporting evidence

Accelerated growth after lifting of
prescription restrictions (December 2025)
m Alyssa® Sales (JPY million)
— New Patient Sheets / Share (3M MA, %)*

771

215

_ED—

0.6% 11
FY9/25 1Q FY9/25 2Q FY9/25 3Q FY9/25 4Q FY9/26 1Q FY9/26 2Q

*Japan Clinical Practice Survey (Japan Medical Data Survey: JAMDAS) Statistical data from 621 clinics (as of May 7, 2026)

12



All three launched products are first-to-market; the two approved products are also expected
to achieve first-to-market status

- - - - - 1St to
Filgrastim Biosimilar (subsequent entry 1)

v' 13 years post-launch, sustaining stable supply and leading market share*1

1st to
Ustekinumab biosimilar (subsequent entry 1) NIETG:

v Originator market: JPY 56,700m*3 JPY 27,000m on a biosimilar basis
v Strong account penetration (96% share of BS-adopting facilities*2)

Aflibercept biosimilar (subsequent entry 2)

v Originator market: JPY 78,100m*3 JPY 39,000m on a biosimilar price basis
v" Launched on January 7, 2026 by our partner, Nitto Medic Co., Ltd.

1st to

Golimumab biosimilar (subsequent entry 1) FVEEESwroe

v' Originator market: JPY 41,400m*3 JPY 20,000m on a biosimilar price basis
v Approved independently; NHI price listing and launch expected in May 2026*4

... 1st to
Denosumab biosimilar (subsequent entry 1)

v Originator market: JPY 20,100m*3 JPY 10,000m on a biosimilar price basis
v Approved independently; NHI price listing and launch expected in 2026*5

%1 : Source: Copyright © 2025 IQVIA. Based on IQVIA MIDAS (September 2024 MAT), analyzed by our company. %4 : Notice of Settlement and License Agreement Regarding Golimumab BS (Biosimilar)

Unauthorized reproduction prohibited. https://www.fujipharma.jp/english/ _upload/EN fujipharma 20251104.pdf
X2 : Company estimate. %5 : Notice of Agreement Regarding Denosumab BS (Biosimilar) 1 3
%3 : Source: Answers News website, article dated June 25, 2025: “2024 Domestic Pharmaceutical Sales Ranking.” https://www.fujipharma.jp/english/ upload/86a9a47adc0d507a42ac80d5210d69c6a9727448.pdf



https://www.fujipharma.jp/english/__upload/EN_fujipharma_20251104.pdf
https://www.fujipharma.jp/english/__upload/86a9a47adc0d507a42ac80d5210d69c6a9727448.pdf

Market Environment and Growth Strategy

Market Environment — Tailwinds for biosimilars, improving business visibility

Under the FY2026 NHI drug pricing system reform:
> Bio-AGs (biosimilars equivalent): Listed price set at the same level as originator drugs
(for products listed from October 2026 onward)
> Biosimilars : Not subject to price consolidation within generic drug price ranges

Growth Strategy — Driving further growth through new launches, additional strengths,
and expanded indications T ————— i

» Estimated number of BS competitors (as of March 31, 2026) ! Mid-term Business Plan (FY2025-FY2029)
Golimumab BS: None Denosumab BS (1st follow-on): None L 15.0
> Value-added formulation expansion ® Biosimilars (BS) Sales (3pY bn) -
Ustekinumab BS: Approved for a 90 mg double-dose formulation not :
offered by the originator +JPY13.0bn
> Expanded indications
Ustekinumab BS: Targeting GI indications (Crohn’s disease,
ulcerative colitis), representing ~90% of the originator market
> Litigation-related supply risks eliminated :
Agreements secured with all originator companies 4.4

2320 ;-171819

IENE N

FY9/20 FY9/21 FY9/22 FY9/23 FY9/24 FY9/25 FY9/26 FY9/29

*Press Release dated October 31, 2025: Notice on the Execution of an Agreement for the Biosimilar Denosumab BS s ;
% Press Release dated November 4, 2025: Notice on the Execution of an Agreement for the Biosimilar Golimumab BS =~ teeiiiiciscssssissssserersmsis s s s s s s s s sasasannnnsssnasasannnnnnnes®
% Press Release dated January 30, 2026: Notice on the Execution of a License and Settlement Agreement for the Biosimilar Aflibercept BS
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Japan’s Challenges, Our Strategic Response

Healthcare Cost Trends*1

(trillion yen)

50
48
46
44
42
40

2020

Rising Healthcare Costs
from Aging Population

Demographlc Shn‘ts (2020)><2

x Economic Loss from

Women’s Health Issues

Economic Impact of Women’s Health*3

65t AD

50
15~64m A0 E “©
30

2021 2022 2023 2024

o | Women’s-Specific Health Issues

™ 165~74mA0 e Menstrual Menopausal  Gynecologic

Total Economic Symptoms Symptoms Cancers
Loss

¥0.6 trillion ¥1.9 trillion ¥0.6 trillion

Empowering Solutions for National Issues

4 Women's Health

v' Optimizing Healthcare Costs
v Building a Sustainable Insurance System v° Making Well-being

v' Addressing Women’s Health Challenges

%1 Source: “Trends in Medical Expenses, FY2024"” (MHLW) https://www.mhlw.go.jp/topics/medias/year/24/dl/iryouhi_data.pdf
%2 Source: “Japan’s Future Population Estimates (2023)” (National Institute of Population and Social Security Research) https://www.ipss.go.jp/
%3 Source: “Estimated Economic Loss from Women'’s Health Issues and the Need for Health Management” (METI) https://www.meti.go.jp/policy/mono_info_service/healthcare/downloadfiles/jyosei_keizaisonshitsu.pdf

15
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FY9/26 Full-year Earning Forecast




FY9/26 Consolidated Forecast Summary

FY9/26 | FY9/25 | FY9/26 Net Sales

1H Full-Year ReViseXm Amount Rati * Women’s Healthcare: Growth driven by F-meno and Alyssa
JPY million Actual Actual | Forecast” ou atio « Biosimilars: Further revenue expansion planned, including new
products expected to launch in the second half
» FY2026 NHI price revision: Impact within expectations (-0.75%
Net Sales 29,716 51,677 59,250 5,621 23.3% P P P (70.75%)
Gross Profit
« JPY 4,000m (+19.5%) YoY increase driven by product mix improvement

- from growth in high-margin Women'’s Healthcare products and efficient
Gross Profit 12,334 20,763 24,820 2,445 24.7% cost control, including reduced write-offs

Gross Margin 41.5% 40.2% 41.9% Operating Profit
. .  Operating profit is expected to increase by JPY 1,100m (+22.6%) YoY,
Operating Profit 4,398 4,990 6,120 1130 22.6% driven by higher gross profit
Operating Margin 14.8% 9.7% 10.3% ! OO0l L sGeA expenses, including R&D, are expected to be in line with the
revised forecast
. EBITDA
EBITDA*? 6,453 8,865 10,102 1,237 13.9%| - EBITDA to grow by JPY 1,200m (+13.9%) YoY, driven by operating
profit growth
Profit Attributable to Owners Profit Attributable to Owners of Parent
fP tX3 713 3,000 2,240 A7604A25.3%| ° Despite an additional JPY 1,062m loss on valuation of investment
o aren 2.4% 5.8% 3.8% -270 securities in 2Q, revisions to the valuation of sales rights resulted in no
Profit Margin ' ' ' change to the revised full-year forecast
¥173.61 o, | EPS
EPS*4*5Based on NOPAT ¥123.03 ¥141.87 ¥166.75 ¥31.74 22.3% « EPS (based on after-tax operating profit) to reach JPY 166.75 (+17.5%)

( ¥ 24.88) (17.50/0) despite dilution from warrant exercise, driven by profit growth

(fully diluted)

%1 Based on the disclosure titled “Notice Regarding Recording of Special Loss (Valuation Loss on Investment Securities) and Revision to Earnings Forecast, dated February 5, 2026.
%2 EBITDA =Operating Profit+ Depreciation (Including Leased Equipment)

%3 Impact of one-off loss recorded in the current fiscal year:¥3,519 million loss on valuation of investment securities (1Q: ¥2,457 million; 2Q: ¥1,062 million)

%4 Earnings per share (EPS) attributable to owners of the parent, based on profit for the period, were as follows:1H FY9/2025: ¥52.83 , 1H FY9/2026: ¥28.75

%5 Notice Regarding Completion of Exercise of 2nd Series Stock Acquisition Rights Issued by Third-Party Allotment dated March 11, 2026 17
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Impact of Drug price revisions

Impact of drug price revisions: -0.75%

=@ Drug price revision on rate(Drug cost base)

6.0
4.0
2.0
0.0 Al4

A 2.0

A 4.0

A 6.0
A 6.00
A 8.0
A 7.7 A 7.8 A 7.48

A 10.0

12 14 16 18 19 20 21

== Our drug price revision rate

+ 3.6

+1.2

Al.1
A 4.00

-9
A 5.5/ A 4.02

A 6.69

22 23 24 25 26
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.
Shareholder Returns

Earnings supported by growth in Women’s Healthcare and BS; interim dividend revised with
a dividend increase expected for FY9/26*

Shareholder Return Policy: Progressive Dividends and a Payout Ratio of 30% or Higher(Based on NOPAT)

Dividend per Share(JPY)

49
50 _ 45.5
“ Interim ® Year-End 42.5
40 35
30
20 2 \
Interim
10 JPY 23
11.5 /
O —
FY9/17 FY9/18 FY9/19 FY9/20 FY9/21 FY9/22 FY9/23 FY9/24 FY9/25 FY9/26
Actual Actual Actual Actual Actual Actual Actual Actual Actual Actual

% Notice Regarding Revision of Interim Dividend Forecasts for the Fiscal Year Ending September 2026 (62nd Fiscal Year) dated March 19, 2026
XWe conducted a 2-for-1 stock split of our common shares on July 1, 2018. 1
Dividends per share prior to the interim dividend for FY9/18 have been calculated as if the stock split had already taken place. 9



https://www.fujipharma.jp/english/__upload/EN_fujipharma_20260319.pdf

Steady progress in the second year of the mid-term plan toward JPY 80.0 billion
in sales by FY29 Further growth expected, driven by Women’s Healthcare and

Composition
: 66%

1
1
="

Biosimilars
Previous 1 — Current —
— Mid-term — i Mid-term
i JPY
. Pl I
(JPY million) an ] Plan 80,000

80,000 i million

70,000 IPY
I IPY 59,200
i million*

60,000 1 51,600

0000 i million

40,000 i Women'’s
i Healthcare &
i Biosimilars

30,000 I Sales

20,000
0

FY9/20 FY9/21 FY9/22 FY9/23 FY9/24 -FY9/25 FY9/26  FY9/27 FY9/28 FY9/29

m Women's Healthcare m BS m CMO Others
% Based on the disclosure titled “Notice Regarding Recording of Special Loss (Valuation Loss on Investment Securities) and Revision to Earnings Forecast, dated February 5, 2026. 20
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Focus Business Topics




Four Growth Strategies and Three Initiatives
to Realize Vision 2035

Vision 2035

Always focusing on creating new value to
women's healthcare and contributing to
society where everyone can enjoy well-being

Medium-term growth drivers Long-term growth driver

Greater Expansion of the Growth in the Strategic
contributions to biosimilar business global CMO investments for
women’s healthcare business future growth

Reinforcing the management base

Strengthening Advancing

HR development organizational functions romoting digitalization

22



Regarding the Conclusion of a Strategic Collaboration Agreement
with Gedeon Richter (GR) in the Gynecology Field*1

To realize our Long-Term Vision 2035, we will accelerate “strategic investments for the next stage of growth” and
aim to create new value in women'’s health.

Overview

® Entered into a comprehensive agreement with GR to develop new drugs in this therapeutic area, combining their focus

on women’s healthcare with our capabilities
® Advancing new drug development by sharing development risks and costs

Purpose

® [everaging the combined experience and expertise of both companies to jointly explore, evaluate, and acquire

promising drug candidates worldwide
® Accelerating joint development at the operational level by dispatching our specialists to GR’s newly established

drug discovery center in Belgium and its R&D activities in Budapest

Our Commercial Territory
® Secured development, manufacturing, and commercialization rights in Japan, ASEAN, and South Korea

About Gedeon Richter*2

® Headquartered in Budapest, Hungary, with annual sales of EUR 2.2 billion (approximately JPY 360 billion*3)

® Focused on women's health, serving as the licensor of Alyssa® and Nextstellis™, and operating the largest R&D
center in Central Europe

1 Notice on the Conclusion of a Strategic Collaboration Agreement with Gedeon Richter in the Gynecology Field,

dated February 3, 2026
%2 Quoted from Gedeon Richter Plc. IR materials
%3 Exchange rate: as of December 31, 2025 — 1 EUR = JPY164.07



https://www.fujipharma.jp/english/__upload/EN_fujipharma_20260203.pdf
https://www.gedeonrichter.com/-/media/sites/hq/documents/investors/presentations/en/2024/richterirpresentation_february_2025.pdf?rev=6bad410739104df5aa3957d419c78ea9&hash=019B6099C8FD689F8049E6E683D4E27A

Product Pipeline*

Positioned under “04. Strategic Investments for Future Growth” in the Mid-term
Business PlanJoint development of innovative product candidates in Women’s Healthcare

Discovery & Development

TARGET B .
VALIDATION m LEAD OPTIMIZATION Preclinical Studies “

FimmCyte

Celmatix

% May 24,2026 Fuji Pharma and Gedeon Richter Conclude Agreement for Joint Development Projects in Women’s Health | 24



https://www.fujipharma.jp/english/__upload/EN_fujipharma_20260324.pdf

Four Growth Strategies and Three
to Realize Vision 2035

Vision 2035

Initiatives

Always focusing on creating new value to

women's healthcare and contributing to
society where everyone can enjoy well-bei

Medium-term growth drivers

Greater Expansion of the Growth in the
contributions to biosimilar business global CMO
women’s healthcare business

Reinforcing the management base

Strengthening Advancing
HR development organizational functions

ng

Long-term growth driver

Strategic
investments for
future growth

Promoting digitalization
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Women'’s Healthcare (Overseas): Manufacturing & Sales Business in ASEAN (Thailand: OLIC)

Business Environment

i, Female X1
As one of the largest CMOs in Population: population: GDP: GDP growth:
Thailand, OLIC marks its ~690m ~350m $3.3tn ~4%
40th anniversarY’ with an 100+ Male 0.0% | .13 Female 100+ Male 0.0% 0.0% Female
established track record of o.mll 0.4% 9599 m|o_m
H 90.94 0.5% 1.2% 90-94 0.0% | 0.1%
Con_traCt manUfaCturlng f(.)r 85-89 L.zw,- 2.0% Japan 85-89 0_1%' 0.2% ASEAN
major gIObaI phal‘maceut|ca| 80-84 21+ [ 2.9% 80-84 0.3%.' 0.5%
. 75.79 0% [ 3.6% 75.79 0.5% 0.8%
Companles 70-74 2% [ 35% 70-74 vow [ 12%
e 65.69 2% [ 3.0% 65-69 15% [N 18%

60-64 31% _ 3.0% 60-64 2.1% - 2.3%

55.50 1.4 [ 33% 55.59 25 [ 27%

5054 <o | 10% 5054 200 [ 3.0%

45.49 3.6% ||| R 35% 45.49 2o [ 3.2%

40,44 0% [ 3.0% 40-48 5% [ 3.6%

3539 [ 2.7% 35.39 ey 3.7%

30-34 25% [ 2.4% 3034 o | 3.8%

25.29 25 [ 2.4% 2520 I 3.8%

20.24 2s% [ R 2.4% 2024 «ox [ 3.8%

1519 23% [N 2.2% 15.19 «.1% [ 4.0%

1014 22 [ 2.1% 1014 Ey 4.1%

59 20% [ 1.9% 59 [ 39
0.4 L7 [ 16 04 [ ] 36
"""""" 10% 8 I% ELfa 4‘ 2%’: 0% 2 IUIJD 4% 6;’: BI ]_C: 1:] %o 8% 6% 4% 2% 1% 2 % 4Lfn 5:’ Bé’ lﬂl
Japan - 2024 South-Eastern Asia - 2024

Population: 123,753,040 Population: 695,149,428

PopulationPyramid.net PopulationPyramid.net

Pharmaceutical

Market in Japan and
ASEAN

> ASEAN has a female population of approximately 300 million *1,
= about five times that of Japan (~60 million *3)

> A potentially large and underpenetrated pharmaceutical market
driven by population and economic growth

> Established platform for ASEAN expansion leveraging OLIC,
a proven CMO

Super-aging population  Growing young population

Low (~1.5%)*4 High(over6-7%)*®

Approx.JPY 12 trillion*>  Approx. JPY 5 trillion*®

Approx. JPY 10 trillion (2030 forecast)*®

Sources: %1 HKTDC; ASEAN Briefing; Worldometer; World Bank Gender Data 2 United Nations, DESA, Population Division, World Population Prospects % 3 Statistics Bureau of Japan, Population Estimates 26
%4 Answers News (July 3, 2025), “Latest Forecast: Japan Pharmaceutical Market” 5 Answers News (February 25, 2026), “Japan Pharmaceutical Market” 6 Various public sources



Evolution of OLIC’s Manufacturing & Sales Business in ASEAN v ,

Oral contraceptives — Atopia D Launch

Nextstellls® Launch ------------- ‘é ---------------- ; :U-c ------------
(Hospital channel) ® vl o
LA Jge—

)
l uIb«.

\
(?4“52 Xiltt;IL?#;r?:el) \ Papilocare®
Endometriosis treatment P r Planned Launch*>

. %3 | oLic
OllgeSt La u nCh — | oLIcoxiB - ’ B Ypm f.
(Hospital channel) S Dﬁ

Vaginal medical device for
cervical lesion repair

[ I
i
[
|
|
(rfggﬂ

. Oligest
®
SNlextstellls ~ Sales Channel
is® dlesiChiannel . Expansion (OTC)
Ne).(tSte”'s . Expansion (OTC)*2
. . Strategic partnering i
new Phlll-(s){c}\ugts ! :tn-h'?nsmg agreements in the Nextstellis®
/ pportunities Philippines and Vietnam*1 — Indication Expansion:
%4
Preparation Phase for the Sales Business Dysmenorrhea
Fiscal —-e - = Y Y L
Year 9/20 9/21 9/22 9/23 9/24 9/25 9/26
Previous Mid-Term Plan Current Mid-Term Plan
[ | =women’s Healthcare . i=Women’s Healthcare i7" =Women'’s Healthcare
(Pharmaceuticals) T (Medical Devices) e * (Cosmetics)

%1 June 12,2024[ Conclusion of License and Supply Agreement of FSN-013 in Two ASEAN Countries (Vietnam and Philippines)] %2 Jan 10,2025/ Notice of the launch of Nextstellis™ in drugstores by OLIC (Thailand) Limited |
%3 Feb 18,2025[ Notice of the launch of two medicinal drugs by OLIC (Thailand) Limited| ¢4 Nov 21,2025 Notice of Additional Approval for the indication of Nextstellis™ by OLIC (Thailand) Limited | 27
%5 May 11,2026l OLIC Thailand Commences Promotional Activities for "Papilocare® Vaginal Gel" |



https://www.fujipharma.jp/__upload/0e06207b15d43514acd2dd13b5c7386d3d2b71a5.pdf
https://www.fujipharma.jp/english/__upload/240612%20%20Conclusion%20of%20License%20and%20Supply%20Agreement%20of%20FSN-013%20%20in%20Two%20ASEAN%20Countries%20%28Vietnam%20and%20Philippines%29.pdf
https://www.fujipharma.jp/__upload/0e06207b15d43514acd2dd13b5c7386d3d2b71a5.pdf
https://www.fujipharma.jp/english/__upload/EN_Nextstellis_20250110.pdf
https://www.fujipharma.jp/english/__upload/EN_OLIC_20250218.pdf
https://www.fujipharma.jp/english/__upload/EN_fujipharma_20251121.pdf
https://www.fujipharma.jp/english/__upload/EN_fujipharma_20260511.pdf

List of Products Launched in Thailand
Sales are classified under Women’s Healthcare (Overseas)

Category Product Image Product Name Indications / Efficacy Launch Date

Prescription J—_— Apr 2023
Pharmaceuticals |+ ‘ Nov 2025 (Dysmenorrhea indication expansion)

‘ . Contraception
| Pl ®
Brand FaEaes Nextstellis Dysmenorrhea Jan 2005
OTC Nov 2025 (Indication expansion for dysmenorrhea)
Prescription
Pharmaceuticals i o Feb 2025
Oligest Endometriosis
OTC Jan 2026
Generic
Prescription = = sox Acute pain management and
Pharmgceuticals s (0 & O Olicoxib short-term treatment of Feb 2025
— _———=—N postoperative pain
Cosmeti 4 : L Aug 2025
cS oTC _ 493 Atopia D Molsturizing, etc. From Nov 2025 (Online sales)
=0 =
Medical : _ ; *% Papilocare®  Treatment and improvement
Devices Medical Devices @ \ e Vaginal gel of HPV-related cervical lesions Jul 2026 (Planned launch)

28



Oral Contraceptives Market in ASEAN
Oral contraceptive Nextstellis® Estetrol (E,)/Drospirenone (DRSP) combination *Alyssa® Combination Tablet in Japan

® In Thailand, sales as an oral contraceptive began in April 2023 in the hospital channel through group company OLIC,
with expansion into pharmacies from January 2025

® Sales expansion driven by additional indication for dysmenorrhea (approval obtained in November 2025 using data from
Alyssa Combination Tablets in Japan)

® Development and commercialization rights in ASEAN secured — Distribution agreements signed and filings in preparation in
the Philippines and Vietnam

® The oral contraceptive market in the six ASEAN countries is . A
approximately ¥24.5 billion” ¥11.9 billion I ¥0.5 billion

(Thailand, Indonesia, Singapore, Philippines, Vietnam, Malaysia) Other Thailand

49% 51%

® Thailand has about 50% of the market of the six ASEAN countries

rket in
® Oral contraceptives in Thailand are classified into the hospital countries other oremium
market, which require a doctor’s prescription, and the OTC market, " Approx. Approx.
which can also be sold at pharmacies 24.5 billion ¥8:9 bilion ¥3:5 billion

® Activities targeting the premium market (high-priced pill market)

X :Source: Copyright © 2025 IQVIA. IQVIA MIDAS (September 2024 MAT). Unauthorized reproduction is prohibited.



Today’s Summary

First Half

Sales grew significantly, up 23.3% year-on-year, driven by Women'’s Healthcare and Biosimilars

Operating profit increased substantially by 90.8% year-on-year, supported by strong sales of nhew products,
an improved gross profit margin due to product mix, and the deferral of a portion of R&D expenses
originally planned for 2Q to the second half

Recorded a valuation loss on investment securities of JPY 3,519 million
(1Q: JPY 2,457 million; 2Q: JPY 1,062 million)

Raised JPY 3,300 million through the full exercise of the 2nd series of stock acquisition rights

Interim dividend per share increased from the initial forecast of JPY 21.0 to JPY 23.0

Full-Year Outlook

Growth was driven by the high-margin Women’s Healthcare segment
Biosimilars also achieved further sales growth, with new products scheduled for NHI listing and launch
SG&A, including R&D expenses, is expected to be booked in line with the full-year plan

While an additional valuation loss on investment securities of JPY 1,062 million was recorded in 2Q, there
was a revision in the valuation of sales-related rights, and no changes were made to the revised full-year
forecast

Full-year DPS for FY ending September 2026 is planned at JPY 49.0, up from the initial forecast of JPY 47.0

30
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Recording of Special Loss Due to Valuation Loss on Investment Securities*1

Overview of the Special Loss

® Acquired shares of Alvotech Holding S.A. (listed on NASDAQ) in 2018 for USD 50 million*2,
® Due to a significant decline in fair value compared with acquisition cost, a valuation loss on investment securities
of JPY 3,519 million (cumulative through 2Q) was recorded as an extraordinary loss.

Purpose of Holding Shares in Alvotech

® Monitored the company’s development progress through a board seat allocated to shareholders.
® Entered into a business collaboration agreement to secure priority development rights for the company’s
biosimilar products in Japan.(Both the board seat and the collaboration agreement were terminated following the

company’s listing on NASDAQ in 2022.)

Outcomes of Holding Shares in Alvotech

® Four products — Ustekinumab BS, Aflibercept BS, Golimumab BS, and Denosumab BS
— were launched as first-to-market biosimilars and on an exclusive basis.

FY9/24 FY9/25 FY9/26 FY9/27 FY9/28 FY9/29

Filgrastim Launched in May 2013 >
S;;E‘uj;lg - Launched in May 2024 > o ~ 150
Product1a : Biosimilar (BS) + 130b|"|0n =
(90mg Syringe) FY25~29 Sales Plan (JPY100million)
,ff;‘gfr;’eﬁ,ﬁz _Launched in January 2026 by Nitto Medic >
In-licensed
ot D - oo n e 20 >l broducte
rocuct D oo v s o [ romaveeen 232015 1718 19 [
procucts > B B = = = B
rroaucr D Y9/20 FY9/21 FY9/22 FY9/23 FY9/24 FY9/25 YO/26 Lo
Forecast Plan
%1 Notice Regarding Recording of Special Loss (Valuation Loss on Investment Securities) and Revision to Earnings Forecast, dated February 5, 2026.

# Ustekinumab BS 90 mg Syringe: A Strength Not Available in the Original Drug %2 Announcement Regarding Investment in Alvotech HD,dated December 17, 2018 33



https://www.fujipharma.jp/english/__upload/EN_fujipharma_20260205_1.pdf
https://www.fujipharma.jp/english/__upload/EN_fujipharma_20260205_2.pdf
https://www.fujipharma.jp/english/__upload/20181217_pr.pdf

Consolidated Financial Summary for the First Half of FY9/26

FY9/25 1H

FY9/26 1H
Actual

Revised

Progress

Revised

Progress

JPY million Actual Forecast™* Forecast™*

Net Sales 24,095 29,716 5,621 23.3% 29,420 101.0% 59,250 50.2%
Gross Profit 9,889 12,334 2,445 24.7% 24,820 49.7%
Gross Margin 41.0% 41.5% - - i i 41.9% -
SG&A Expenses 7,584 7,935 351 4.6% 18,700 42.4%
SG&A Margin 31.5% 26.7% - - i i 31.6% -
Operating Profit 2,305 4,398 2,093 90.8% 4,100 107.3% 6,120 71.9%
Operating Margin 9.6% 14.8% - - 13.9% - 10.3% -
Ordinary Profit 2,209 4,263 2,054 93.0% 3,970 107.4% 5880 72.5%
Ordinary Margin 9.2% 14.3% - - 13.5% - 9.9% -
Profit Attributable to Owners of Parent™! 1,287 713  -574 -44.6% 860 82.9% 2,240 31.8%
Profit Margin 5.3% 2.4% - - 2.9% 3.8% -
EBITDA*? 4,205 6,453 2,248 53.5% - - 10,102 63.9%
Capital Expenditure™? 726 1,423 697 96.0% - - 3,470 41.0%
Depreciation(Including Leased Equipment) 1,900 2,055 155 8.2% - - 3,980 51.6%
R&D Expenses 1,363 1,509 146 10.7% 4,600 32.8%
R&D Expenses Ratio 5.7% 5.1% - - i i 7.8% -

%1 Impact of a one-off loss recorded in the current fiscal year : valuation loss on investment securities of ¥3,519 million(1Q: JPY2,457 million; 2Q: JPY1,062 million)

%2 EBITDA =Operating Profit+ Depreciation (Including Leased Equipment)
% 3 Capital Expenditure = Based on acquisition cost

%4 Impact of the valuation loss on investment securities : 20260205 Notice Regarding Loss on Valuation of Securities for the First Quarter of the Fiscal Year ending September 2026 34



https://www.fujipharma.jp/english/__upload/EN_fujipharma_20260205_1.pdf

FY2026 Full-Year Consolidated Forecast Overview

FY9/26 FY9/25 FY9/26
1H Full-Year Full-Year

Revised

Net Sales 29,716 51,677 59,250 7,573
Gross Profit 12,334 20,763 24,820 4057
Gross Margin 41.5% 40.2% 41.9% !
SG&A Expenses 7,935 15,773 18,700 3927
SG&A Margin 26.7% 30.5% 31.6% !
Operating Profit 4,398 4,990 6,120 1130
Operating Margin 14.8% 9.7% 10.3% !
Ordinary Profit 4,263 4,459 5,880 1421
Ordinary Margin 14.3% 8.6% 9.9% '
Profit Attributable to Owners of Parent™? 713 3,000 2,240 760

Profit Margin 2.4% 5.8% 3.8%
EBITDA*3 6,453 8,865 10,102 1,237
Capital Expenditure™* 1,423 2,392 3,471 1,079
Depreciation(Including Leased Equipment) 2,055 3,875 3,982 107
R&D Expenses 1,509 3,344 4,600 1 756
R&D Expenses Ratio 5.1% 6.5% 7.8 % !
.. ¥173.61 v31.74
EPS™> Based on NOPAT ¥123.03 ¥141.87 ¥ ]_.66.75 (¥24.88)
(fully diluted)
ROE Based on NOPAT 6.2% 7.5% e 1.1pt
(fully diluted)

%1 Based on the disclosure titled “Notice Regarding Recording of Special Loss (Valuation Loss on Investment Securities) and Revision to Earnings Forecast, dated February 5, 2026.
%2 Impact of a one-off loss recorded in the current fiscal year : valuation loss on investment securities of ¥3,519 million(1Q: JPY2,457 million; 2Q: JPY1,062 million)

%4 Capital Expenditure = Based on acquisition cost

%5 Notice Regarding Completion of Exercise of 2nd Series Stock Acquisition Rights Issued by Third-Party Allotment dated March 11, 2026



https://www.fujipharma.jp/english/__upload/EN_fujipharma_20260205_1.pdf
https://www.fujipharma.jp/english/__upload/EN_fujipharma_20260205_2.pdf
https://www.fujipharma.jp/english/__upload/EN_fujipharma_20260311.pdf

Quarterly Trend in Consolidated Net Sales

illi 100.0%
(JPY million) _ 15.897
16,000 B Net Sales - Gross Margin :
| 14,723 90.0%
: 13,819
14,000 12,983 § 13,000 12,859 80.0%
E E 11,767 ; )
12,000 11,407 | 11.095 70.0%
i 10,746 10,642 :
10,000 9,446 9,229
8,280 : 50.0%
8,000 :
. oo 40.0%
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6,000 :
30.0%
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Quarterly Breakdown of Consolidated Earnings

15,897
“ Operating Profit R&D expenses ¥ SG&A expenses ' Cost of Sales 14.723 |
(JPY million) E

Blue : Net Sales
12,983 | 13,000 12,850
11,407 | 11,767
10 746 10,642 11,095
9,096 10,257
' 9,229
8744 8956 I
b %01 1234 i
/

6.9% 5 8.4% :

2Q 3Q 1Q'1-3% 1Q 2Q
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Four Growth Strategies and Three
to Realize Vision 2035

Vision 2035

Initiatives

Always focusing on creating new value to

women's healthcare and contributing to
society where everyone can enjoy well-bei

Medium-term growth drivers

Greater Expansion of the Growth in the
contributions to biosimilar business global CMO
women’s healthcare business

Reinforcing the management base

Strengthening Advancing
HR development organizational functions

ng

Long-term growth driver

Strategic
investments for
future growth

Promoting digitalization
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Topic

LESOERU® 72 (switch OTC emergency contraceptive) was launched on March 9

Objectives of OTC Switch for Emergency Contraceptives

Achieved approximately 90% share in the prescription market; however, many women who need the product still lack access

=By promoting the OTC switch and wider adoption, we aim to further enhance women’s well-being
(including prevention of unintended pregnancies and a reduction in approximately 120,000* induced abortions annually)

Delivering a switch OTC product that enables women who need it

to access and use it safely at the appropriate timing

Levonorgestrel 1.5 mg should be administered orally as a single dose within 72 hours after intercourse.

Medical-use (Prescription Pharmaceuticals)

/= Z
R
L"J!.ﬂ LT
,mJ J‘Lﬁf‘lﬂl§1 SmelFs

% Report on Public Health Administration and Services (FY2023)

XInformation on pharmaceutical products (including those under development) contained in this material is not intended for advertising or for providing medical advice.

ol

1w !

Switch OTC (Behind-the-counter OTC drugs)

- e
rs r g i == g N
= T B v gy OAG. BVE

Y,
@ B LAPRIC AR AR
DILL72 “cancems we

O rvrsou=

i
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Four Growth Strategies and Three Initiatives
to Realize Vision 2035

Vision 2035

Always focusing on creating new value to
women's healthcare and contributing to
society where everyone can enjoy well-being

Medium-term growth drivers Long-term growth driver

Greater contributions Expansion of the Growth in the global Strategic investments
to women'’s healthcare biosimilar business CMO business for future growth

Reinforcing the management base

Strengthening Advancing organizational

HR development functions Promoting digitalization
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Expanding Biosimilars market, our strength in partnering with Alvotech

® The global biosimilars market is growing at a CAGR of +9.6% and is expected to grow to US$12,540 million by 2024 (approx. ¥1.8 trillion market)

® In Japan, the role of biosimilars is expanding as a trump card for optimizing medical costs in line with the increase in the number of off-patent
biopharmaceuticals (22 components have been approved as of November 2025)

Health care cost savings from

(US$ million) Global biosimilars market forecast (¥0.1 billion) replacement with biosimilars

20,000 1000 = Amount of healthcare cost optimization effects (left axis, ¥0.1 billion) 40.0
900 Biosimilars as ratio of value (right axis, %) 350
15,000 800 = 30.0

' 700 '
600 25.0
10,000 500 20.0
400 15.0

5,000 300
10.0
I 200
g = == . 100 . . 5.0
NS <o > 9 O N N 0 0.0
NTRXT R SIRSIROI g LR el s ’l« a° ’l/ ¥ DB
DA S f& AT AT AT AT AT AT AT AR AR AR AR AP 2017 2018 2019 2020 2021 2022 2023
Source: Prepared by Industrial Research & Sustainable Solutions Dept., SMBC Nikko Source: Prepared by Industrial Research & Sustainable Solutions Dept., SMBC Nikko Securities
Securities Inc. based on Evaluate Pharma Inc. based on publicly available information from the Ministry of Health, Labor and Welfare
[ Features of Alvotech ] Strategy
® Integrated End-to-End development and manufacturing system ® Through our partnership with Alvotech, we secure our pipeline and benefit from cost
(R&D to final preparations) advantages

e Sales channels in approximately 90 countries x 19 sales partners We will also consider partnerships with companies other than Alvotech going forward

We aim to achieve first-to-market status by pursuing the fastest possible approval

® Biosimilar pipeline with a market size of over $185 billion timeline

® To ensure stable supply, we are building a system that enables domestic
manufacturing 41



Among the largest product portfolios in the domestic market

All 3 marketed products are first-to-market; 2 approved products to be launched without delay

Strong first-mover advantage supported by a leading domestic portfolio and accumulation of Japanese
clinical data

19 Campanies Number of Marketing Authorizations (by active ingredient)
Fuji Pharma R&D
campany A I
campany B I ® Experience from two marketed products enabled
Campany C I simultaneous filing of three products
Campany D I — ® Know-how in biosimilar regulatory filing is essential for
Campany E I — executing a first-to-market strategy
Campany F I
Campany G I
Campany H I
Campany I NN
Campany ] NN Structure for Evidence Generation
Campany K NI
Campany L N ® Strong demand in clinical practice for data in Japanese
Campany M N patients
Campany N NN ® Established an evidence generation framework by launching
Campany O I an MSL function and strengthening the Medical Affairs
Campany P I organization
Campany Q ® |everaging first-to-market advantage to drive market
Campany R N penetration

0 1 2 3 4 5 6

As of April 1, 2026
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All five active ingredients for which we hold marketing approval are either single-
agent products or first-to-market (including planned launches).

C

urrent Selling

active ingredients
with multiple ]
biosimilars H00%
1 2 80%
60

Single-agent
products

6

L]
L ]
L]
L]
L J
L J
L ]
L ]
[ ]
[ ]
L]
L]

v

Current Status

Substitution rate
exceeds 80%

Accounts for 22%
of marketed ingredients

Government
Target for FY2029
Substitution rate

exceeds 80%
Accounts for 600/0

of marketed ingredients

Further promotion
measures expected

* Source: Copyright © 2025 IQVIA IQVIA MIDAS (September 2024 MAT) Reprinted with permission

the first-to-market product

Market share of the first-to-launch biosimilar
within the biosimilar segment.

always holds the top market share.

When multiple biosimilars are launched,

1

Yo

100%
0 ()
0
(0}
% 0
40%
20%
F G H

0%
A B C D E
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Major Releases in 2Q FY9/26

March 24,2026
Fuji Pharma and Gedeon Richter Conclude Agreement for Joint Development Projects in

Women S Health
upload/EN fujipharma 20260324.pdf

March 19,2026
Notice Regarding Revision of Interim Dividend Forecasts for the Fiscal Year Ending

September2026 (62ndF|scaI Year)
upload/EN fujipharma 20260319.pdf

Notice Regarding Completion of Exercise of 2nd Series Stock Acquisition Rights Issued by
Th|rd -Party AIIotment |

upload/EN fujipharma 20260311.pdf

Notice of Application for Marketing Approval and Launch of Emergency Contraceptive Pill

"LESOERU®72"
://www.fujipharma.jp/english upload/EN fujipharma 20260210.pdf

Notice of Licensing and Settlement Regarding Aflibercept 2mg BS (Biosimilar)
https://www.fujipharma.jp/english/ upload/EN fujipharma 20260130.pdf

Marketing Approval for new specification of Ustekinumab Biosimilar

- USTEKINUMAB BS 90mg Syringe for S.C. InjectionlF]-
: upload/EN fujipharma 20260120.pdf
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https://www.fujipharma.jp/english/__upload/EN_fujipharma_20260324.pdf
https://www.fujipharma.jp/english/__upload/EN_fujipharma_20260319.pdf
https://www.fujipharma.jp/english/__upload/EN_fujipharma_20260311.pdf
https://www.fujipharma.jp/english/__upload/EN_fujipharma_20260210.pdf
https://www.fujipharma.jp/english/__upload/EN_fujipharma_20260130.pdf
https://www.fujipharma.jp/english/__upload/EN_fujipharma_20260120.pdf

Reference information link
October 2, 2024

Long-term Vision for 2035
: upload/9676557bd1299efed3deb75e21ea400d2180476e.pdf

New Mid-Term Business Plan FY9/2025-FY9/2029

upload/EN MidtermBusinessPlan2025-2029.pdf

FY2025 Investor Meetlng Materials
upload/EN_Business Results of FY2025 20251114.pdf

Supplemental Materials of FY9/26 1Q Consolidated Financial Results
: [ lementalMaterials FY2026 20260205.pdf
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https://www.fujipharma.jp/english/__upload/EN_Business_Results_of_FY2025_20251114.pdf
https://www.fujipharma.jp/english/__upload/EN_SupplementalMaterials_FY2026_20260205.pdf

Disclaimer regarding forecasts and projections

The financial forecast and other projections included in this presentation reflect
our judgement based on the information available at the time of its preparation,
and therefore they contain potential risks and uncertainties. Actual results may
vary from the forecast and other projections due to various factors. Please note
that we may remove or modify our views and/or information presented here
without prior notice. Further, information about pharmaceuticals, including
those under development, included in the presentation is not intended for
advertising or as medical advice.

Contact

Fuji Pharma Co., Ltd.
Corporate Communication Section, Corporate Planning Department,
Corporate Strategy Division

fsk_ir@fujipharma.jp https://www.fujipharma.jp/english/ir/
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